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LEAD UP TO THE 2020 SEASON

PREPARING FOR OUR BHSASON OF DRIVE BASEBALL @ FLUOR FIELD
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Milestone 2020  Anniversary
Drive Season Celebrations

PlannedNith
New & Impactful New Community
Community Events &

Events, Engagin% Promotions
Promotions, & -
Fan Experience Fluor Field Fan ¢ Ar

Enhancements  Eyxperience bbbl . . ..

Enhancements  srandnew Fluor Fietd New Ballpark

. Technologies (Food
Chicken Concept Ordering, Ticketing, ey
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2020 Greenville ' NnNThe N
Drive Season Per f ec:

Award Winning Ballpark In
The Heart Of Downtown
(Literally & Figuratively)

Maintained & Operated By

Private Investment &
Ballpark Operations

K October 2019

APotential contraction of 25% of Current Status

MILB teams & cities
I MLB Economics

I Technology & Player Development _
i New Facility Standards (TBD) A Unfunded Fluor Field Debt

\\ Service

A Material Revenue Shortfall (
/ March 2020 Tickets, F&B, Merchandise, .

. Events
ACOVIEL9 pandemic hits vents) _ _
i Postponement of 2020 Drive S addi90% Staffing Reduction (Full

i Cancellation of 2020 Drive Season |/Me & Part Time)

i Cancellation of Significant Fluor FiBld00125k Annual Stadium Fo
Events through September Traffic (Baseball & Events)

\\ (minimum)

A Significant Operating Losses
With Continued Uncertainty




GREENVI LLE®S OFRON"

Greenville News

ARFIl uor Fi eld Has Become Gr ece€
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THE GREENVILLE NEWS EDITORIAL

Drive, ballpark power West End £
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COVIELO IMPACT . "5 {23 ngs pror
PIVOTING OUR FROI\P Significant Digital Footprint To

Engage Fans, Unite The Community,

PORCH POSITIONING & Deliver Partner Value
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Leveraging
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Engage Fans, Unite The Community, & Deliver Partner

000G

/ Uniting
Around
Each Other

N A

N Uniting
Around the
Community

N Uniting A

Around
Baseball
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GREENVI LLEOS oNAGW MOREHIDARIE
ENGAGING, ENTERTAINING, & IMPACTING THE COMMUNITY

COVIEL9 o0Safe at

A Specially designed Delta Apgsiriet promoted &
sold online in partnership with the United Way

A Creative design leveraged the Drive & baseball to
encourage the communi-t
the early onset of COYAD

A Significant promoti on
media channels (website, social media, CRM), an
digital marquee in Main Street plaza

A Over 200+shirts sold & $5,000 raised for Unite
Way 6 s -1€ReNef HONd

mevio L SoinsJNITKirst Campaign

o,

HELP THE HUNGRY. HONOR OUR HEROES.

To Learn More, Visit GreenvilleDrive.com/CommunityFirst
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A Industrwvide program across all 160 MiLB team
providing food relief to those impacted most by
COVIEL9 & recognition for frontline heroes

y At Activdites! toeally in &teentille byehé Driveuatongn
with longgme partners Duke Energy, Trehel, &
acrI¥exs all the Driveds ow
d A Over $7,200+ total dollars raised for Harvest Hope
Food Bank & 700+ complimentary tickets provided
to frontline heroes fjor

Top fundraiser across all MiLB clubs nationwi




